
With the extended buying process and frequently complicated 
relationship structures that distinguish them from consumer businesses, 
B2B companies have unique challenges – and more importantly, 
opportunities – to create meaningful
engagements with customers and prospects.

Remember that advertising is only 
one part of marketing. Ads can 
carry your message and encourage 
sales, but you need more than 
advertising to truly market a 
product or service. That’s why 
every Digital Marketing plan 
should include a content 
strategy. Content is the 
foundation of most 
marketing tactics, and 
good content can drive 
leads, grow audience 
and awareness, build 
trust and improve SEO.

A sound content marketing 
strategy doesn’t just sell to 
customers, it helps solve their 
problems. 

CONTENT
MARKETING
 Because your best marketing doesnʼt just sell, it solves.
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CONTENT MARKETING TRENDS AND STATISTICS

Consider some of these trends that underscore the value in content marketing:

Here’s another important statistic:
According to Content Marketing Institute, half of B2B businesses outsource at least some of 
their content marketing activities. That’s not surprising. A proper content strategy requires 
more than a few blog posts. To tap the full potential of content marketing, you have to develop 
a robust and sound strategy. Maintaining that will present another set of challenges. Let’s talk 
about how to overcome those challenges with Brand Culture.

*Sources: Demand Gen Report 2020 Content Marketing Preferences Survey; Content Marketing Institute

67%
of respondents in 2020 said 
they rely on even more 
content than they did last 
year to research and inform 
purchase decisions.

How many pieces of content have you typically 
consumed before engaging with a salesperson when 
you are amid making a purchase decision?

1-3: 23%  3-5: 48%  5-6: 16%  7+: 14%

Businesses publishing 16+ 
posts per month get almost 
3.5x more traffic than 
businesses publishing less 
than five articles.

16+  3.5x

Top content formats B2B buyers 
have engaged with during their 
buying process:

65% Video   60% White Papers    56% Blogs

54% Webinars      54% Case Studies 

@ Email and educational content are the
top two ways B2B content marketers 

nurture their audience.

info@brandculture.ca or 905.361.0305 x 232



BRAND CULTURE CONTENT MARKETING SOLUTIONS

The act of buying itself accounts for only a small part of the buying journey. Depending on 
which of the many reports you read, a potential buyer completes anywhere from 70-90% of the
buying journey before contacting a business or sales rep. If you’re relying solely on salespeople 
to identify and nurture key relationships, this means you could be absent from two thirds of
the buyer’s process leading up to the moment of decision.

The benefits of content marketing are not limited to brand awareness and thought-leader 
status. Similarly, the benefits of your business to your customers are not limited to the products
you sell. The experience and expertise you have matters to both current and potential 
customers. The right content marketing strategy tells your story and promotes your knowledge 
in a way that differentiates you from competitors and leads to monetizable interactions.

Sharing your story and valuable insights grabs the attention of potential buyers, as well as 
develops brand loyalty and affinity over time. You can reap those benefits by delivering relevant
content that your target audience wants and needs at all stages of the buying journey.

Our content marketing specialists work with you to develop a unique strategy that engages 
buyers and establishes you as an industry leader. Our team then executes your plan, writing 
and publishing content on your behalf.  

CREATE PUBLISH MANAGE
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OVERCOMING CONTENT MARKETING RESOURCE NEEDS

Adding content marketing to your strategy need not mean longer hours for you nor possibly 
discontinuing other important efforts or tactics. But to develop and execute an effective 
content marketing strategy, your business would potentially need to hire additional staff to 
cover a wide range of roles and expertise.

Writers and designers for original content, such as articles, blogs, 
infographics, whitepapers, videos.

Experts of topics relevant to your target audience to share 
experience, give opinions for content, provide commentary on 
trends, industry developments.

Oversee and coordinate content production including: 
review/editing of original content, curation of other relevant content.

Monitors activity and facilitates personal interaction. 
Promotes brand, posts/distributes content.

Foundation built on knowing and serving the right target 
audience by consistently distributing meaningful content

You can do it yourself ... OR you can partner with Brand Culture
By bringing in the content marketing experts at Brand Culture as an extension of your team, 
you can avoid making those trade-offs. Count on our team of strategists and specialists to 
design a custom program and enable consistent execution, building trust in the marketplace 
while fueling your sales and leads pipelines.

RECOMMENDED EXPERTISE & FOCUS AREAS

Content Creators

Subject Matter
Experts

Editors

Social Media
Manager(s):

Content Marketing
Strategy
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CONTENT CREATION

The first step to great content marketing is creating great content. Our holistic approach to 
leveraging content successfully amplifies your brand in the marketplace and even improves 
your search engine optimization (SEO) results. Expert writers create original content – such as 
articles, blogs, interviews, and press releases – under your brand. We then match content to 
your marketing goals and ensure relevance and appeal to your readers. Your dedicated 
strategist also helps you determine the optimal frequency of communication based on your 
brand and budget.   

SOCIAL MEDIA MARKETING

Social media outlets such as LinkedIn, Twitter, and Facebook are not only good for reinforcing 
your company’s brand and message, but also establishing and maintaining your brand 
reputation. Whether or not your business is active on social media, your customers and 
prospects are. Social media outlets are an opportunity to add a branded channel that can 
facilitate real-time and deep engagement with your audience.

We can create content that 
meets buyers anywhere they 
are along the purchase 
journey, including:

A tactful approach to

CONTENT

DISTRIBUTION

Our social media experts can extend 
your reach into this channel and manage 
the experience through custom posts 
and messages, promotional campaigns, 
and social listening. Take advantage of 
personal, daily interactions with your 
followers to strengthen relationships 
and build new ones.

• Email newsletters
• Case studies
• E-books

• Own your online brand
• Strengthen your voice
• Intensify audience engagement
• Create brand affinity
• Proactively monitor your online reputation

• Amplifying your brand recognition
• Asserting your brand authority
• Earning industry leader status
• Increasing opportunities to build relationships
• Fuels a multi-channel marketing strategy

• White papers
• Infographics
• Blog posts/articles
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Create and
distribute content 

Content gets
shares/links

Leads to increased search
results, followers/fans 

Content is seen and
shared more & more

Email/
Newsletter

Website Blogs

Social Media

NEWSLETTER

Create 
Content

THE COMPOUNDING EFFECT OF DIGITAL CONTENT MARKETING

While advertising is vital to your marketing strategy, so is content. Investment in content 
creation leads to the generation of enduring assets that compliment, support and often other 
marketing efforts such as advertising. Through digital publishing and sharing, assets extend 
audience reach exponentially.   
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GIVE VALUE, GET VALUE

Offering value to your customers doesn’t end with the products you sell. The knowledge you   
have is important to potential buyers, and showing it sets you apart from the competition. But 
we also know that the pressures of running a business don’t leave much time or resources for 
creating compelling content, and that’s where we can help. 

Instead of hiring new employees, let our experienced content marketers turn your story and 
insights into newsletters, blog articles, infographics, e-books and other materials that are easy 
to share. Additionally, our social media managers keep the conversation going by growing and 
monitoring your online presence and acting as an extension of your staff. We’ll work with you to 
understand your business and design a custom program that builds your customers’ trust and 
your company’s pipeline. 

Learn more about content marketing and what it can do for your business.
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